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360° room comfort = 
room comfort with all-round responsibility
SIEGENIA combines product development, services and sustainability in a holistic approach

The development of future-oriented products and systems at SIEGENIA is closely intertwined with customised services for all target groups and with processes that protect resources. The company is taking this into account with a holistic view: 360° room comfort expresses the vision that SIEGENIA is focusing on room comfort from all perspectives. "With 360° room comfort we are expressing the holistic nature and sustainability with which our company is assuming responsibility for the topic of room comfort", explained Guy Muller, Head of the Market - Customers Division at SIEGENIA. 
Innovative products with great benefits for end users
360° room comfort begins with the fact that the product portfolio of SIEGENIA is geared towards the greatest possible benefits for end users. The company engages in close dialogue with potential end customers via surveys, studies and validations. The knowledge about their requirements flows into the development of new products. In addition, the company analyses the megatrends of the future – also an essential key to successful, innovative product solutions. "Across all megatrends, our focus is on the development of future-proof, sustainable solutions. In this context, 'sustainable', for us, means the development of products and systems of lasting value and with a long service life, which outlast generations", explained Katja Schreiber, Head of Marketing-Communication. This is also proven by the illustrative view on the megatrends of connectivity and mobility: SIEGENIA provides these through networked solutions and functions, which create holistic room comfort applications and intelligent smart home scenarios.
Holistically conceived services
Moreover, 360° room comfort means that SIEGENIA is thinking ahead about customer benefits. The company meets the requirements of its partners with customised services across the entire customer journey. What do prospective developers need as inspiration for their building projects? Which tools support architects during the planning process? How can window manufacturers optimise production processes and consultation discussions? SIEGENIA offers the best possible support with a wide range of training courses and programmes for fabricators, attractive tools for end user consultation or the provision of BIM data for architects and planners. The successful model of the COMFORT UNIT for the ECO PASS threshold, which fabricators can configure via the online shop, underlines the intention to think beyond the product alone. "Via application-specific services, we create added value by means of an excellent experience in the inspiration phase, in the planning process and during fabrication. We are constantly guided by our vision of the application and the experience of room comfort – that is 360° room comfort", stated Guy Muller.
One eye on the environment
With 360° room comfort, the company also formulates its clear intention to create sustainable products, to make careful use of resources and environment and to make an effective contribution to environmental and climate protection. This includes the adoption of a climate protection timetable. For emissions from its own actions as well as from the procured energy (scopes 1 and 2), SIEGENIA has formulated a clear target: achieving climate neutrality in 2028. "When we want to understand 360° room comfort holistically and as an all-round perspective, we must also consequently assume responsibility for how room comfort is created. We do this in the form of defined sustainability targets – that is our second understanding of sustainability. We extend our perspectives beyond the individual's living space out to the living environment of people in general", according to Katja Schreiber. 
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Image I: SIE_Signet_360° room comfort_perspectives.jpg 
360° room comfort combines future-oriented product solutions with application-specific services for SIEGENIA's partners and processes that protect resources and tangibly enhance the quality of life. 

Image II: SIE_Image_360° room comfort_vision.jpg 
New perspectives with 360° room comfort: the action of SIEGENIA takes a consistent look at the trends and demands of the future and is holistically directing room comfort towards the future. 

Image III: SIE_Image_360° room comfort_smart living.jpg 
To make the future of living even more intuitive, SIEGENIA is pursuing the requirement of 360° room comfort for the topic of smart living by means of a highly efficient combination of networked technology with convenient operation, a sense of well-being and security. 



















	Publisher
SIEGENIA GROUP
Marketing Communications
Industriestraße 1 - 3
D-57234 Wilnsdorf Germany
Phone: +49 271 3931-412
Fax: +49 271 3931-77412
E-mail: pr@siegenia.com
www.siegenia.com

	Edited by / Contact
Kemper Kommunikation
Kirsten Kemper 
Am Milchbornbach 10
D - 51429 Bergisch Gladbach
Tel.: +49 2204 9644808
E-mail: info@kemper-kommunikation.de
www.kemper-kommunikation.de

	Text Information
Pages: 2
Words: 576
Characters: 3 899
(with spaces)

Created: 2022-03-09


	Please send us a sample copy of any publication containing this text or these images.




image1.jpeg
I SIEGENIA .

brings spaces to life

PRESSE-INFORMATION

SIEGENIA-AUBI KG KFV Karl Fliether GmbH & Co. KG
IndustriestraBe 1 - 3 Ein Unternehmen der SIEGENIA GRUPPE
D-57234 Wilnsdorf Siemensstrafle 10

D-42551 Velbert




